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VELAMOU]

FASHION, ARTS, CULTURE

VISION

Luxury Is Not Geography
[t Is Standard.

Velamour is founded on a structural redefinition of
where cultural authority originates and how it is distributed.
Creativity is not concentrated exclusively within global capitals.

It exists wherever exceptional people produce meaningful work.

Western Australia represents one of the most

compelling examples of this reality.

Despite producing internationally recognised fashion,
design, photography, hospitality, architecture and cultural
experiences, the State has historically lacked a dedicated
editorial platform capable of documenting its creative

output at scale. Velamour exists to correct that imbalance.
QOur role is not simply to report on culture.

Our role is to create a permanent record of the people,
businesses and institutions shaping contemporary

Western Australia.

By operating at international editorial standards while
maintaining a distinct Western Australian perspective,
Velamour seeks to establish itself as both a regional authority

and a globally relevant cultural publication.

Western Australia does not require external validation.
It requires consistent, high-calibre imagery.

Velamour exists to provide it.

6
Western Australia
1S not emergmg )
[t 1s arriving. T



MISSION

Three *
Pillars.

One Purpose:

Velamour operates through three -
interconnected pi“:lr‘s that gllitlv
-
every editorial, commercial and -
L —

community initiative.

Commeracial
Creativity

erships that r
sarity while delivering measurable

outeomes for brands.

is ey l.'|npr'r| with purpose, clarity and

cultural relevance.
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WA ECONOMIC & CULTURAL OPPORTUNITY

Where Economic
Strength Meets
Cultural Influence

The most effective advertising environments exist where economic
confidence and cultural relevance intersect.

' $18B+

ANMUAL VISITOR EXPENDITURE*

Western Australia represents precisely that environment.

The State’s economy remains among the strongest in Australia,
supported by sustained investment, infrastructure development,
population growth and entrepreneurial activity.

Alengside this economic strength, consumers are increasingly investing
in experiences, wellness, travel, design, fashion, hospitality and
premium Services.

This creates an audience that is not merely spending.
It is curating its lifestyle.

For advertisers, the distinction is significant.

Lifestyle-driven purchasing behaviour is heavily influenced by trust,
aspiration, identity and environment.

Brands that appear within high-quality editorial contexts benefit from
enhanced credibility, stronger recall and greater emotional connection.

Velamour provides that environment.

COMMERCIAL OPPORTUNITY GRID ADVERTISER INSIGHT

\ | 2 S (609 Why This Matters
f I/)f—\" I|_|_: | O .r"r-?'l -
—— — 'Iu g \.d{_al
Research consistently demaonstrates that
premium editorial environments outperform
LUXURY & HOSPITALITY & PROFESSIONAL CREATIVE low-quality digital placements in:
LIFESTYLE TOURISM SERVICES ECONOMY
— Brand recall
Fashion Hotels Property Design — Consumer trust
Beauty Resorts Finance Architecture Purchase intent
Jewellery Restaurants Legal Film — Audience en gagement
Watehes Wineries Education Photography — Long-term brand perception
Automative Tourism Operators Healthcare Arts Organisations

Interior Design

Destination Marketing

Velamour’s objective is not simply to
deliver impressions.

Our objective is to deliver context.

(44

(Consumers
remember the
environment in

which they encounter
a brand. 99



DEMOGRAPHICS

Who
e Reach

Velamour's audience reflects a sophisticated
cross-section of Western Australia’s professional,
creative and entrepreneurial communities.

While diverse in age and occupation, they share
common values centred around quality, growth,

personal development and cultural participation.

The majority of

our audience sits
within Australia’s
highest-spending

consumer categ ries.

DEMOGRAPHIC PROFILE

000 | AGE
T
o / AGE GROUP PERCENTAGE
|8 25-34
25=34 18%
B 35-44
35-44 28%
45-54
45-54 27% |
A 55-64
55-64 17%
65+
65+ 10%
&:} GENDER
o F _ )
J Vi GENDER PERCENTAGE
i ’ B Female
Female A8%
B Male
Male 30%
Other
Other 2%
& \_.
— EDUCATION
b |
LY 4 CUALIFICATION PERCENTAGE
B University Degree
University Degree 58%
m Diplema/
Diplama / Advanced Diploma
Advanced Diploma 21%
Professional
Prcigsfsmr_\al 149% Qualifications
Qualifications
Other
Cther 7%

INCOME RANGE
$100,000-$150,000
$150,000-5250,000
$250,000+

Other

OCCUPATIONS

0 0
) T

Business Owners Directors
"‘ '_-l'T
8[8 fil i

= LY
Legal Property

Professionals

Professionals

HOUSEHOLD INCOME

PERCENTAGE
@ 5100,000-5150,000

24%
B $150,000-$250,000
%
$250,000+
18%
Other
27%
L 3 *\
= 5 N I
9) i @
e 9. v/
Entrepreneurs Executives Healthcare
Professionals
@ O f
Creative Educators Government
Professionals Leaders



PRIMARY AUDIENCE

2 Velamour’s editorial focus naturally attracts
( I u le nC( I S audiences operating within industries closely

connected to lifestyle, culture, creativity

We Serve Most ===

These sectors represent both our readership

D i rectl 5 f and many of our commercial partners.

FASHION

Designers
Retailers
Stylists
Consumers
Models
Clinics
Hair
Makeup
Wellness
Aesthetics

1 Collectors
| Institutions

VELAMOUR

BUSINESS PROPERTY ~
LIFESTYLE. CULTURE.

Founders CREATIVITY. COMMERCE. Developers
Executives Agents

Entrepreneurs Investors —

Luxury Residentials -'q

TOURISM HOSPITALITY

> i
" Destination marketing Restaurants
Travel operators = Hotels
| | Experiential tourism x kT Bars

Wineries

44

‘elamour sits at the
intersection of lifestyle, commerce
and culture. D



THE READER JOURNEY

From Discovery

To Advocac

The audience journey begins with discovery and continues

Medern audience relationships are built cver time

Consumers rarely engage with a brand after a single interaction.
Instead, they move through a series of touchpoints that
progressively increase familiarity, trust and engagement.

Velamour has been intentionally designed to support

every stage of this journey.

Velamour's ecosystem provides spportunities

through engagement, participation and ultimately advoeacy. for participation at every stage of that precess.

Understanding this progression allows brands to align their
marketing investment with how people actually consume

information and make purchasing decisions.

READER JOURNEY FRAMEWORK

%,
01
DISCOVERY

WHERE IT HAPPENS

* Instagram

+ TikTok

* Google Search
+ Shared Articles
* Word of Mouth
* Media Coverage

AUDIENCE MINDSET

“I've just discovered this.”

COMMERCIAL
OPPORTUNITY

* Sponsored Posts
+ Reels

* Digital Advertising
+ Video Content

A MOMENT OF DISCOVERY.

-_-..';12 |_|'F 1".:_ a

Velamour par

> (&

02
ENGAGEMENT

WHERE IT HAPPENS

* Website

+ Editorial Features
+ Social Channels

* Video Content

* Mewslatter Signup

AUDIENCE MINDSET

“This is interesting.”

COMMERCIAL
OPPORTUNITY

+ Sponsored Editorials
* Website Advertising
* Social Campaigns

* Feature Content

ENGAGING WITH CONTENT
THAT INSPIRES

>4

03
SUBSCRIPTION

WHERE IT HAPPENS

* Mewsletter

+ Magazine

+ Events

* Regular Website Visits

AUDIENCE MINDSET

"l want more.”

COMMERCIAL
OPPORTUMITY

+ Mewsletter Sponsorship
= Magazine Advertising
* Editorial Partnerships

* Premium Content

DEEPER CONNECTION
THROUGH SUBSCRIPTION.

/ax\)
R
04
PARTNERSHIP

WHERE IT HAPPENS
* Events

» Collaborations

+ Campaign Participation

* Community Initiatives

AUDIENCE MINDSET

| want to be invelved.”

COMMERCIAL
OPPORTUNITY

* Sponsorship

= Activations

* Industry Partnerships
* Brand Collaborations

PARTICIPATION CREATES
STRONGER RELATIONSHIPS

-

66

Y
05
ADVOCACY

WHERE IT HAPPENS

» Social Sharing

* Recommendations
+* Raeferrals

* Industry Recognition
* Repeat Engagemaent

AUDIENCE MINDSET

“I trust this and
recommend it.”

COMMERCIAL
OPPORTUNITY

* Long-Term Partnerships

» Mmbassador Relationships

* Community Programmes
* Strategic Alliances

el

ADVOCACY BUILDS
LONG-TERM VALUE.

Trust is not built through
exposure. It is built through

repeated, meaningful

interaction.

7))



EDITORIAL POSITIONING

Documenting
The People,

Ideas & Industries
Shaping Western
Australia

VELAMOUR EXISTS TO CREATE A PERMANENT RECORD

OF CONTEMPORARY WESTERN AUSTRALIAN CULTURE
THROUGH THOUGHTFUL JOURMALISM, VISUAL STORYTELLING
AND INDUSTRY AMALYSIS.

Every publication makes decisions about what We are not a breaking news publication,
deserves attention. Those decisions ultimately
dalin its infhuence. We are not an influencer platform,

W are not a celebrity gossip publication,
Velamour focutes on documenting the people,
businesses, institutions and movements
contributing to Westerm Australia’s cultural

Instead, Velamour oparates at the intersection
of culture, creativity, commerce and community,

idantity and creative economy.

We seok to documaont the individuals and
Cwr editorial approach pricritises depth organigations creating meaningful impact
over speed, context over commantary and while providing readers with a despar
iukdtanes ovir siniitbonalisen understanding of the forces shaping

contemparany Westem Australian life.

By combining editorial integrity with exceptional visual standards,
vlamour creatas an mest where audiencmmesns: winet ooy sennes dnooode heonons
oand adveriisars benefit from that trust.

WHAT WE ARE WHAT WE ARE NOT

A CULTURAL PUBLICATION

___‘_j_ Examining the people and ideas shaping oy Clickbait
contemporary culture.
oy A FASHION PUBLICATION 5 Influsncer-driven media
:il: Documenting fashion as both creative
i Expréddion and economic activity.
Celebrity gossip
— A CREATIVE INDUSTRIES FUBLICATION

L Highlighting the businesses, institutions
and indreiduals :Irimg INNOVATIoN.

Tabloid journalism

A TOURISM & LIFESTYLE PUBLICATION

P

:") Explovring destinations, experiences —
and place-making 5, Algorithm-led publishing
A BUSINESS PUBLICATION

1) Investegating entrepraneurship, ) Sensationalism

Ieadership and industry development

EDITORIAL PRINCIPLES

© 7 ¥ | & | K

ACCURACY INDEPENDENCE GQUALITY REPRESEMNTATION LEGACY
Facts befose Ediorial decitaons Excaptionsl witing, Reflectang the diveriity Creating & permanent
e T e Pt photagraphy and ol Wastgrn Aisstraky Cultiral aachecy
desugn

14

Our objective is nol simply to publish content.

It is to document a generation. b



PILLAR 01

FASHION

EDITORIAL PILLARS

The Categories
Defing Contemporary
Western Austraha

Velamour's editorial framework has been designed to provide
comprehensive coverage of the industries, communities and
cultural movements shaping Western Australia’s future,
Coverage Includes:
Each pillar contributes to a broader understanding of Designers
place, identity, creativity and economic growth. Independent labels
Retail
Fashion business
Textile innovation
Sustainability

Fashion education

44

Culture does not

Luxury fashion

Commercial Alignment:

Fashion brands, retail,

PILLAR 02

BEAUTY

Coverage Includes:

Skincare

Hair

Cosmetics
Wellness beauty
Healthy ageing

Cosmetic science

Aesthetic medicine

Commercial Alignment:
Clinics, salons, beauty

brands, wellness.

PILLAR 03

ARTS

Coverage Includes:
Exhibitions
Galleries

Museums

Public art

Artists

Cultural institutions

Commercial Alignment:

Arts organisations,

beauty, events.

exist in categories.
Editorial pillars
allow us to

PILLAR 04

BUSINESS

understand how
mdustries connect.

Coverage Includes:

Entrepreneurship
Leadership
Innowation
Startups

Creative business

Industry profiles

Commercial A]ignment .
Professional services,

education, consulting.

PILLAR 05

ARCHITECTURE

& DESIGN

Coverage Includes:
Residential design

Commercial architecture

Interior design
Urban development

Landscape architecture

Commaercial Alignment:
Property, architecture,

design firms.

philanthrepy, tourism.

PILLAR 04

TRAVEL &
TOURISM

Coverage Includes
Regional destinations
Luxury escapes
Cultural tourism
Weekend travel
Destination guides

Commercial Alignment:
Tourism operators, hotels,

airlines.



PILLAR O7

PROPERTY

Coverage Includes:
Luxury homes
Development
Lifestyle property
Investment

Design-led living

Commercial Alignment:
Developers, agents,
property services.

PILLAR 10

FOOD & WINE

Coverage Includes:
Restaurants

Cafés

Bars

Wineries

Producers

Culinary tourism

Commercial A“gnmcnt:
Hospitality, tourism,
events.

ECONOMY

PILLAR 08

CREATIVE

| .

Coverage Includes:

Freelance work
Creative careers
Industry development
Funding

Policy

Commercial Alignment:
Government, universities,

industry bodies.

PILLAR 1

FILM & MUSIC

Coverage Includes:
Film production
Independent cinema
Theatre

Festivals

Musicians

Creative exports

Commercial Aligr‘!munt:

Entertainment, government,

tourism.

PILLAR 09

FIRST NATIONS

Coverage Includes:
Indigenous fashion
Indigenous art
Indigenous tourism
Cultural leadership
Indigenous business

Commercial Alignment:
Government, cultural

institutions, tourism.

WELLNESS &
SPORT

Coverage Includes:

Running culture

Surf culture

Cyeling

Recovery

Fitness

Performance psychology

Commercial A“gnmﬂnt:
Health, wellness,
fitness brands.



DIGITAL REACH

Connecting Audiences
Across Every Platiorm

Velamour’s digital ecosystem

s been

designed to support audience

discovery, engagement, retention and advocacy through a combination

of owned and social media ch

wnels.

Each platform serves a distinct strategic purpose while contributing

to a unified audience experience.

Digital publishing is no longer defined by a single channal,

Today's audiences move fluidly between websites, social platforms,

newsletters, pedcasts and video content.

Velamour's digital sirategy recognises this behaviour and is

structured to meet audiences where they already spend their time.

For advertisers and partners, this creates opportunities to engage

readers through multiple touchpoints rather than isolated placements.

The result is greater reach, stronger frequency and more

meaningful brand engagement.

WEBSITE

Editerial Aughority &
Search Visibility

Purpose

The website serves as Vielamour's
primary publishing platform and
long-term content archive.

« Profiles

Rieviews

Industry analysis

Dastination guides
+ Sponsored content

Commercial Opportunities

+ Homepage banners

« Category sponsorships
« Sponsored articles
+ Brand ntegrations

B NEWSLETTER

Dieect Audience Accoss

Purpose
The rewsletter creates a direct
relationship with readers
independent of social
algorithms.

Content Types

Edrtorial highlights

Event announcements

Partner content
Industry updates

Cammareal Opportunities

Nﬂmiﬂg sponsorship

Haro placoments

Sponsored features

SOCIAL MEDIA
“ Discovery & Engagement

Insuaum
+ Visual storytelling

« Editorial imagery
* Reals

* Stories

TikTok

* Audience growth
+ Video-first content
= Behind-the-scenes
+ Culture coverage

Facebaak

= Community engagement
* Event promation

= Regional reach

Linkedin

+ Professional audence

= Ingdustry commentary

+ Thought leadership

» Buginess visibility

Commeércial Opportunities

« Sponsored posts

= Resls

» Stories

= Campaigns

» Thought leadership features

VELAMOUR

= T

The New
vrchitects

@ PODCAST
Auhority Through
Converation

Purposq

Long-form discussions
exploring culture, business.,
cneativity and leadershap.

nt Tvoes
Ypes

Co
+ Founder interviews

« Industry leaders

« Creative conversations

« Tourism discussions

Commarcial Opportunitios
+ Episode sponsor

+ Series sponsor

+ Prosenting sponsor

66 The most valuable audience
relationships are built through

repetition, relevance and trust.

sas &
TEm preen AR =

Bj VIDEQ

Premium Stonyteling

Purpose

Video creates desper
emational engagemaent
through docurmantary-style
storyteling.

Contant Types

+ [Brand documentaries
* Destination foatures
s Event coverage

»  Intervicws

+ Behind-the-scenes content

Commaercial Opportunities
+ Wideo sponsorship
» Branded content

» Féature Sories tpondorthip

CURRENT ALUDIENCE
METRICS
Transpacency & Goowth

Velamour bolieves audience
reporting should be accurate,
transparent and verifiable,

Current audience statistics
are provided upon request
and updated regularly as
the publication continues
to expand.

We prionitise audience quality,
engagement and relevance

ower inflated wanity motncs.

STRATEGIC MESSAGE

Why Multi-Channel
Reach Matters

Resparch comistently demonstrates
that sudiences ore more likely

o remember, trust and engage
with brands they encounter
across rmukiple channals.

Velamour's integrated digital
ocotystom allows sdvrtipges

o bulld frequancy, familiarity
and eredibifity through repested
exposure in tnasted environments.



EDITORIAL
CONTRIBUTION | #
PARTNERSHIP

Become Part of
Western Australia’s
Cultural Record

The most valuable expertise often exists within
businesses, creators and industry leaders whose
work shapes Western Australia every day.

Velamour's Editorial Contribution Partnership
provides selected organisations with an
opportunity to contribute meaningful editorial
content while gaining long-term visibility across

the Velamour publishing ecosystem.

Rather than purchasing traditional advertising,
participating partners contribute knowledge,
insight and expertise that benefits our readership. . o
In return, Velamour provides premium

promaotional opportunities across print, digital -

and newsletter platforms.

¢6

is earned by consistently

The strongest authority

R e e

(.'m?fr.ft'}u.!iﬁfg valuable

knowledge—not simply

by being seen. 99




IDEAL FOR

«  Professional Services

Architects

L]

+ Interior Designers

*  Property Developers
+  Fashion Labels

+  Beauty Clinics

« Tourism Operators

¢+ Luxury Hospitality

«  Artists

«  Designers

«  Universities

+  Industry Associations

« Business Leaders

EDITORIAL CONTRIBUTIONS
MAY INCLUDE

Partners may contribute material including:
*  Educational articles
 Industry insights
*  Thought leadership
»  Business case studies
o  Produet launches
o Service features
»  Seasonal collections
+  Destination guides
« Interviews
*  Behind-the-scenes production
+  Creative process

» Innovation stories

All content is reviewed and edited
by the Velamour editorial team to

ensure it meets publication standards.




FPARTNERSHIP BENEFITS

Build Authority
Across Lvery Platform

Your expertise deserves more than a single advertisement.
As an Industry Authority Partner, your business gains ongoing visibility through
an integrated publishing strategy that positions vour organisation as a recognised

leader within your industry.

INCLUDED BENEFITS

m PRINT l; WEBSITE E}

* Full-page premium advertisement = Dedicated business prnfi!e * Feature across Velamour
in Velamour Magazine

DIGITAL

L
+ Published editorial articles social media

* Editorial contribution opportunities 2 B + Mewsletter feature to subscribers
* Search engine indexed

« Product and service placement content (SEQ) « Editorial promotion
throughout editorial features . ;
(where appropriate) * Permanent enling archive * Product showcases
+ Direct website backlinks + Launch announcements

+ Consideration for future

editorial coverage * Industry updates

@ PARTNERSHIP RIGHTS

To maximise the reach of every contribution,
Industry Authority Partners grant Velamour
a non-exclusive licence to publish submitted
material across the Velamour publishing
ecosystem.

e
\i/\( BRAND AUTHORITY

By consistently contributing valuable
knowledge, your business becomes
recognised as more than a supplier.
You become a trusted industry voice.

This long-form editorial presence builds:
» Credibility
+ Consumer trust

This includes:
« Velamour Magazine
+ Website

+ Brand recognition
+ [Digital Magazine

» Search visibility

! : + MNewsletter
» Professional reputation

+ Social Media

* Industry influence . i
* Prometional Campaigns

* Long-term discoverabilit
9 Y » Future Archive Collections

Unlike traditional advertising, editorial * Event Displays
content continues to deliver value |cmg » Marketing Material
after publication through online search,
social sharing and permanent digital
archiving.

Copyright remains with the contributor
unless otherwise agreed.

@ RIGHTS & USAGE AGREEMENT

In exchange for participation, contributons * Social media publication rights

grant Valamaur:

+  Non-txclusive worldwide publishing rights

+ Puint publication rights

+ Dagital publcation raghts

* Wobsite publcation rights

*  Neowalatier publication rights

=  Promoticnal r:g"ﬂ-s for Velamour m.:rkmir\g

= Archive n.glu-;

+ Rights 1o edit content for style, formatting
and publication standards

Cngyyrighd remaing with the contributos
unless otherwise agreed

More Than Advertising,

The contributor warrants thay
own, or hawe permisdion to Boénce,
all submitted matesial including
photegraphs, video, graphics

and written content.

Become Part of Western Australia’s Cultural Record.



EDITORIAL STANDARDS

.s‘fff}f”fxxf‘f.’f’ !’-‘fﬂf‘.\' nof l{"’HHJ‘T”J‘H’E‘ Jl'H.rn‘,J-‘i.F-t"H”.fm.

All material must:

+  Meet Velamour editorial standards
+ Be accurate

+ Be factual

* Be professionally written

+ Be free from excessive promotional ]anguage

Velamour reserves the right to edit, shorten, postpone

or decline any submission.

ANNUAL PARTNERSHIP INCLUDES

DELIVERABLE INCLUDED

Full-page magazine advertisement v

Website business profile
MNewsletter feature

Editorial article consideration
Social media promotion

Long-term digital archive

e e [l s

SEO publication

A SHARED INVESTMENT IN INDUSTRY LEADERSHIP

The Velamour Industry Authority Partnership is available to a
limited number of organisations each publication year to ensure
every partner receives meaningful editorial attention and

ongoing pmmotinnal support.

AR

Applications are reviewed individually to ensure alignment

with the quality, values and audience of Velamour.

APPLICATIONS ARE LIMITED.

Contact the Editorial Partnerships Team
to discuss becoming an
Industry Authority Partner.




Print Advertising
Specifications

Te ensure the highest possible reproduction guality, all
advertising artwork must be supplied according to the

following specifications.

Velamour is committed to maintaining premium

production standards across every issue.

ADVERTISEMENT DIMENSIONS

VELAMOUR

WEETTRN AUSTRALERY
FASTCE, AT & CLLTURE

SOEN A% YO
MELAKT T0 BE SEEX

WA NTLAMOAIR OOl AL

DOUBLE PAGE SPREAD FULL PAGE
- A28 (WITH BLEED) - = 216mm (WITH BLEED)
- 420mm (TRIM SIZE) - - 210mm (TRIM SIZE)
4 ‘ i
' |
303mm 297 mim SAFE AREA 303mm SAFE AREA
[WITH BLEED) | | (TRt si2E) o e (WITH BLEED) | e B8
10mem fram trim. Frgam trim.
|
' ! ' 1
HALF PAGE HORIZONTAL HALF PAGE VERTICAL QUARTER PAGE
‘ | _
277mm
(TRIM SIZE) '
12Bmm
| [TRIM SIZE)
| l
| v
- 185mm (TRIM SIZE) - omm  __, ZENT
(TRIM SIZE) (TRIM SIZE)

ADVERTISING DEADLINES

All Artwork

Due four weeks before publication.

Late artwork may incur

additional production fees.

bb

Exceptional
production begins
with exceptional files.

MAGAZINE FORMAT

Publication Size
Ad Portrait
210mm = 297mm

PRINT REQUIREMENTS

=7

Resolution
300 DPI Minimum

Colour Profile
CMYK

File Format
PDF/%-1a Preferred

Fonts
Embedded

Images
High Resclution
300 DPI Minimum

S M EP G,

Bleed
Smm All Sides

m————
L

ARTWORK REQUIREMENTS

ACCEPTED FILE TYPES

PDF/X-1a
POF|  Press-ready PDF

TIFF
TIFF

j EPS
EPS) EPs

NOT ACCEPTED

TIFF

®  Microsoft Word
x  PowerPoint
% Canva Export
(without print settings)

®  Low-resolution images

COLOUR MANAGEMENT

For best reroduction:
* Convert images to CMYK
» Awvoid RGB artwork
+ Embed ICC profiles
where applicable
¢ Use high-quality source imagery

NEED CREATIVE ASSISTANCE?
Velamour's production team

can develop advertising creative,
editorial campaigns and photography
specifically designed for publication,
Creative production services
available upon request.



Digital Advertising
Specifications

Velamour's digital ecosystem includes website advertising, social media,
newsletter sponserships, video content and podecast integrations.

The following specifications ensure consistency across all digital environments.

WEBSITE ADVERT

PLACEMENT

ISING

DIMENSIONS

ULTURE
STYLE
lNlWlfRN(HH

MAXIMUM FILE SI1ZE

Sidbar Banner

Category Banner

Hamepape Hero Banner

quep.tgc $r¢¢ndnf1 Barner

1920 = 80O px JPG / PNG / WebP
1600 = 600 px JPG / PNG / WebP
300 = 600 px JPG / PNG / WebP
1200 = 400 px PG f PNG / WebP

SOCIAL MEDIA SPECIFICATIONS

PLATFORM

DIMENSIONS

FORMAT MHOTES

Instagram Feed

Instagram Story

Instagram Reel

TikTok

Facebook Past

B9¢0@©0O0©

Linkedin Post

1080 = 1350 px

1080 = 1920 px

1080 = 1920 px

1080 = 1920 px

1080 = 1080 px

1200 = 1200 px

VIDEQ SPECIFICATIONS

Fermats
MP4 f MOV

Resalution
1080p Minimum
4K Preferred

Aspect Ratios
16:9 | 9:16 | 1)

Audia
ABkHz
WAV preferred

PREMIUM
PLACEMENTS

JPG f PNG Portrait preferred
JPG / PNG —

MPd -

MMPd —
JPG S PNG -

JPG f PNG Preferred

PODCAST SPECIFICATIONS

Audio Files
WAV / MP3

Quality
A4, TkHz minimum
48kHz preferred

MULTI-PLATFORM
VISIBILITY

-

S00KB
Recommended

S00KB
Recommended

200KB
Recommaended

A00KB
Recommended

NEMW

COLLECTION

SUBMISSION DEADLINES

Digital Advertising
Minimurm 10 business days
before campaign launch,

Video Content

Minimum 15 business days
before launch.

Podcast Sponsorship

Minimum 14 business days
before publication.

STRATEGIC
AUDIENCE REACH

@

PRODUCTION
SUPPORT AVAILABLE

Clients without campaign-ready
assets can engage Velamour
Production House to create
phetography, vides, design
and promotional content.

=

Consistency

across platforms
strengthens brand

recognilion.

/-\/"' MEASURABLE
anll RESULTS



CONTACT

Lets Create
-Something Meaningful

WHETHER YOU ARE SEEKING VISIBILITY, STORYTELLING, AUDIENCE ENGAGEMENT
OR LOMG-TERM PARTNERSHIP OPPORTUNITIES, VELAMOUR WELCOMES
CONVERSATIONS WITH QRGANISATIONS COMMITTED TO QUALITY,
CREATIVITY AND CULTURAL CONTRIBUTION.

Every partnership begins with a conversation

We work closely with brands, businesses, institutions and or

to develop campaigns that alig
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+ Campaign Development
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Fashion. Art. Culture. With Purpose.

Velamour exists to document, celebrate and elevate the people,
places and ideas shaping contemporary Western Australia.

We invite organisations who share that vision to join us.

CONNECT WITH US

SCAN TO ACCESS
+ Media Kit Download Page
+ Partnership Enquiry Form

+ Advertising Information

66 The brands that
shape culture are
the ones willing to
participate in it. )
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